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INTRODUCTION

Among the various online advertising platforms available, Google Ads
stands out as a leader in the industry for real estate marketers. With its
massive reach and unparalleled targeting capabilities, Google Ads provides
marketing teams with an incredible opportunity to generate high-quality

leads and drive business growth.

This e-book aims to equip you with the top Google advertising lead
generation strategies specifically tailored for the real estate industry.

Before we jump in, let's outline the primary objectives of this e-book:

1.Understand the Google advertising ecosystem

2.Craft compelling and persuasive ad copy

3.Build high-converting landing pages
4. Implement targeted keyword strategies
5.Harness the power of remarketing

6.Track and measure success

By the end, you'll have a comprehensive
understanding of the top Google advertising
lead generation strategies for real estate
marketing teams. You'll be armed with
practical knowledge and actionable steps to
boost your online presence, attract qualified

leads, and drive business growth.
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1. DECODING GOOGLE ADS

a. What are Google Ads?

G Q

Google Ads is Google's online advertising
program where you can create online ads to
reach people at the exact moment when
they're interested in the products and services
that you offer. By allowing businesses to
create and display ads on Google's search
engine results pages (SERPs), partner
websites, YouTube, and various other Google
properties, it provides a powerful platform for
real estate marketing teams to reach their
target audience and generate leads.

Ad - wwveyourwebsitehere.comy

Get Ready | To Run Google Ads | Like a Pro

With Thig Step-By-Step Guide, Complate With Screenshots
and a Video Tutorial. Let's Get Into It

Google Ads operates on a pay-per-click (PPC)
model, where advertisers only pay when
someone clicks on their ads. This makes it a
cost-effective advertising solution, especially
when implemented strategically to generate
high-quality leads.

b. How can | use Google Ads for real estate?

Google Ads offers a range of ad formats that cater to different marketing objectives
and target audience preferences. Some of the ad formats that work particularly
well for real estate marketing include:

Search Ads

These are text-based ads that appear at the top or bottom of Google search results.
Real estate agents can bid on relevant keywords, ensuring their ads are displayed when
potential buyers or sellers search for related terms. Search ads are highly effective in
capturing intent-driven leads actively searching for properties or real estate services.
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Display Ads

Display ads consist of visually appealing images or
banners displayed on websites within the Google
Display Network. This network includes millions of
websites, making it an excellent opportunity to
showcase property listings, promote open houses, or

build brand awareness. y :
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Video Ads

YouTube is a massive platform for video advertising.
Real estate marketing teams can create engaging
video ads showcasing property tours, testimonials,
or informative content. Video ads are effective in
capturing attention and building an emotional Key ad formats

Real Estate CRM

connection with potential leads.
] Image ads
Responsive Ads Text ads
Responsive ads automatically adjust their format Native ads
and size to fit different ad spaces. These ads can
Video ads

appear across various platforms, including search
results, websites, and apps. Marketers can leverage
responsive ads to maximize visibility and
engagement on different devices, such as mobile,
tablet, and different desktop screen sizes.

c. How to Leverage Google's Targeting?

One of the key advantages of Google Ads is
its robust targeting capabilities, enabling real
estate marketing teams to reach their ideal
audience with precision:

Local Targeting

Real estate is inherently location-specific, and
Google Ads allows you to target specific
geographic locations. You can narrow down your
target to a city, region, or even a radius around a
particular location. This ensures your ads are
shown to potential leads in your target market.
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Demographic Targeting

Google Ads allows you to target specific demographics, such as age, gender, household
income, and more. Understanding your ideal customer profile and tailoring your ads
accordingly can greatly improve lead quality.

Custom Intent Audiences

Google Ads offers custom intent audiences, allowing you to reach users who have
shown intent or interest in specific keywords, URLs, or apps. Marketers can create
custom intent audiences based on relevant keywords related to property searches,
mortgage inquiries, or home-buying tips, ensuring their ads reach users actively
considering real estate transactions.

Interest Targeting

Google collects data on user interests and behaviors. This data can be leveraged to
target users with specific interests related to real estate, such as home improvement,
architecture, or property investment. By aligning your ads with the interests of your
target audience, you can increase relevancy and engagement.

2= Demographics Impressions +

Summary of the demographic groups your ads are reaching by age

and gender

Gender Gender & Age Age

Male ’ .

Female
18-24 25-34
- Cost® Interactions & Interaction rate @ Impr. @
Based on the 44% of your impré o
HKS$2.02K 655 1.16% 56.6K

Gender & Age
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d. How much to spend?
Budget Allocation

First, determine a budget that aligns with your marketing goals and overall business
objectives. Allocate your budget based on the value you expect to receive from
different ad formats and targeting options and continuously monitor.

Bidding Strategy
There are various bidding strategies, such as manual

J bidding, automated bidding, and target CPA (cost per

0 0 acquisition) bidding. From manual to automated,

1 1 select the bidding strategy that aligns with your
: objectives.

Ad Scheduling

Analyze data on when your target audience is most
active and adjust your ad scheduling accordingly. By
showing your ads during peak times, you can maximize
visibility and increase the likelihood of generating
leads.

Conversion Tracking

Implement conversion tracking to measure the success
of your campaigns. Set up conversion tracking codes
to monitor actions such as lead form submissions,
phone calls, or website visits. This data will help you
evaluate the effectiveness of your ads, keywords, and
targeting options, so you can optimize your campaigns.

W
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2. THE ART OF PERSUASION
a. Crafting Ad Copy with Keyword Intelligence

When it comes to Google advertising, your ad copy serves as the beacon that draws
potential leads in. Crafting compelling ad copy requires a finesse strategy and a keen
understanding of your audience's desires. Here's how to create ad copy that leaves a
lasting impact:

Understand Your Audience
Delve deep into your target audience's
preferences, aspirations, and challenges.
What keeps them up at night? What dreams
are they chasing? By understanding their
needs and emotions, you can craft ad copy '&\
that resonates on a personal level.

Spotlighting Uniqueness

In a sea of real estate offerings, what sets
you apart? Is it your decades of experience,
your unrivaled local knowledge, or your
dedication to white-glove service? Highlight
your unique selling points to showcase the
value you bring to the table.

Search keywords Use compelling headlines

Your headline is the first thing users see, so
make it attention-grabbing. Use action
words, ask questions, or create a sense of

. urgency to entice users to click on your ad.

Focus on benefits, not just features
—— Instead of simply listing features, emphasize
Management System the benefits your potential leads will
: experience by choosing your real estate
services. Will they save time, find their
dream home, or maximize their investment?
Clearly communicate the value they will

Clicks =

receive.
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b. A/B testing for maximum impact

A/B testing is a powerful technique that allows you to compare different versions of your
ad copy and creativity to identify the most effective elements. Here's how you can

optimize your ad creative through A/B testing:

Headline Variations 099 visis
Experiment with different headlines. Gauge h 7

which generates the highest click-through ' 25'423"’895-”%
rates. Try varying messaging styles - urgent,

inquisitive, benefit-driven - to understand '332,,@%&?

what resonates best with your audience.

Visual Variety

Visuals can profoundly influence
engagement. Experiment with various
images and videos to see which ones draw
the most clicks and conversions. Analyze
how different visual elements affect your
ad's performance.

Landing Page Experiments

Your landing pages are the final frontier
before conversion. Test diverse layouts,
messaging, and lead capture forms. See
how each tweak impacts your conversion
rates and the quality of leads generated.

Ad Description Tweaks

Your ad descriptions hold immense power.
Test different versions to find the perfect
blend of information, intrigue, and urgency
that prompts your audience to take action.

(-
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c. Ad extensions and their role in boosting engagement

Google Ads offers various ad extensions that allow you to include additional
information, links, or contact details within your ads. Ad extensions can enhance your
ad's visibility, credibility, and engagement. Here are some ad extensions to consider
for real estate lead generation:

Sitelink extensions

Include links to specific pages on your website, such as property
listings, neighborhood guides, or testimonials. Sitelink extensions
provide users with direct access to relevant information, increasing
their engagement with your ads.

Call extensions

Enable potential leads to call you directly from the ad by including
a phone number. This extension is particularly useful for mobile
users who prefer immediate contact.

Location extensions

If you have a physical office or multiple locations, include location
extensions to display your address, map, and distance information.
Location extensions enhance your credibility and make it easier for
users to find your business.

Review extensions

Showcase positive reviews and ratings from satisfied clients.
Positive social proof can significantly boost the credibility of your
real estate services.

By implementing these strategies for crafting compelling ad copy, utilizing visual assets
effectively, conducting A/B testing, and leveraging ad extensions, you can create engaging
and persuasive Google Ads that drive higher click-through rates, increased engagement,
and ultimately, more leads for your real estate business.
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3. CONVERSION CRAFTSMANSHIP

a. Landing Pages: The Conversion Catalyst

Within the realm of lead generation, landing pages play an instrumental role in
converting clicks into valuable leads. An optimized landing page isn't just a webpage;
it's a bridge between curiosity and commitment. Understanding their significance is key
to harnessing the potential of your lead generation efforts.

Here's why landing pages are indispensable:

Targeted Messaging

Landing pages provide the canvas for
delivering precisely tailored messages that
align with the specific ad a user clicked on.
This alignment creates a seamless user
experience, enhancing the likelihood of
conversion.

Lead Capture Forms

Often, landing pages host lead capture forms
where potential leads share their contact
details. These forms serve as a gateway to
initiate further communication and
relationship-building.

Clear Call-to-Action (CTA)

A well-structured landing page features a
distinct and compelling CTA. This directive
guides visitors toward the desired action—
whether it's filling out a form, scheduling a

consultation, or seeking more information.
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b. Design Principles for High-Converting Landing Pages

To craft landing pages that convert effectively, consider these design principles:

Simplicity & Clarity

Embrace a clutter-free design that
guides users seamlessly. Avoid
distractions that deviate focus from
the primary goal: conversion.

Engaging Visuals

Incorporate captivating images or
videos showcasing properties or the
benefits of your services. Visual allure
kindles interest and engagement.

Persuasive Copy

Words matter. Craft persuasive copy
that conveys your services' unigue
value proposition. Showcase benefits
and outcomes, employing language
that nudges action.

Responsive Design

With mobile usage soaring, responsive
design is non-negotiable. Ensure your
landing pages adapt seamlessly across

Trust Indicators various screen sizes.

Trust is paramount. Use client
testimonials, certifications, or
security badges to instill confidence
and credibility in potential leads.
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4. THE REMARKETING ADVANTAGE

a. Understanding Remarketing and Its Benefits

Remarketing is an influential strategy that reignites potential leads who have

interacted with your website, ads, or landing pages previously. By serving tailored ads

to these individuals as they explore the Google Display Network, you can sustain their

interest and enhance the likelihood of conversion. Here is why remarketing is a

cornerstone of successful lead generation:

2. Laser-Sharp Targeting:
Remarketing fortifies your brand and messaging by presenting pertinent ads to users with
prior interest in your real estate offerings. This reinforcement elevates brand recall,
fostering a predisposition toward choosing your services when they're prepared to act.

3. Customized Messaging:

Tailoring ads to users' past website or
landing page actions is a game-changer.
Delivering personalized messaging that
resonates  with  their  history of
interactions creates a bespoke and
relevant user journey.

1. Elevated Brand Recall:

Remarketing solidifies your brand
messaging by presenting relevant ads to
users with a prior interest in your real estate
offerings. This reinforcement elevates brand
recall, fostering a predisposition toward
choosing your services they're
prepared to act.

when

4. Enhanced Conversion Rates:
Rekindling interest among potential leads
who've already expressed curiosity results
in amplified conversion rates. These leads
are more prone to convert since they've
demonstrated preliminary interest in your
real estate offerings.
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b. Crafting Effective Remarketing Campaigns

To integrate remarketing into your lead generation follow these steps:

- -
- -
S Emamm-

Setting Frequency Caps

Strive for equilibrium. Set frequency caps
to restrict the number of times an ad
appears to the same individual within a
specific timeframe. This prevents ad
fatigue.

Monitoring and Enhancement

Strive for equilibrium. Set frequency caps
to restrict the number of times an ad
appears to the same individual within a
This prevents ad

specific timeframe.

fatigue.

Defining Audience Segments

Segment your audience based on their
online behavior. Create distinct segments
for users who've browsed specific property
listings, initiated contact forms but didn't
finalize them, or exited the conversion
process at a certain stage.

Install Remarketing Tags

Embed remarketing tags or pixels on your
website or landing pages. This enables you
to trace and segment users who've
engaged with your digital real estate.
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5. GROWTH OPTIMIZATION & TRACKING

a. The Pinnacle Role of Analytics in Lead Generation

Embarking on a successful lead generation journey hinges on harnessing the power of
analytics and tracking. These tools are more than mere numbers—they offer a compass
to guide your decisions, shed light on areas for enhancement, and catapult the ROI of
your Google advertising campaigns. Here's why analytics are important:

Measuring Performance

Analytics unveils the essence of your e

campaigns. Track crucial metrics like e e e

click-through rates (CTRs), conversion . > R

rates, cost per lead, and return on ad —

spend (ROAS) to fathom your campaign's _— . N—
efficacy and identify opportunities for — )

evolution. — m 268

Audience Insights

Unlocking your audience with
demographic  details, interests, and
behavioral blueprints. This understanding
galvanizes targeted strategies, messaging,
and laser-sharp targeting to engage the
right audience.

Conversion Revelation

Conversion tracking is your north star. It
reports user actions after ad clicks—be it
form submissions, calls, or property
inquiries. These conversions unveil the
success of your lead generation
endeavors, bestowing tangible value upon
specific campaigns.
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b. Navigating the Optimization Journey

To optimize your lead generation campaigns based on analytics insights, follow these

steps:

Continual Vigilance

Monitor campaigns with unwavering
vigilance. Scrutinize metrics like CTRs,
conversion rates, and cost per lead. This
ensures no opportunity for optimization
goes unnoticed.

4, Add broad match keywords &%

Gél MOre CONVErsions 8t & similar of Berer RO by 20ding brosd
match versions of your existing keywords

38 Seraet buds

Your Smart Bidding campaign is using these and other signals to

ne vishors who are more o less likely
10 CORVEIT. USing DICEI MBTeh can h Smar Bioaing 10 use thess
ors that perform well

signals 1o find additional vis
smgles of top signals used 10 optimise your bids
# Devte Deshiops and Tire Weekdays ater dpm
# Liw Al vignors Websine

il

95.4%

Your campalgn optimisation scare &

& Focused on conversions, based on your Maximise conversions bid strategy

Mot nght? Charge bd

Irategy

Landing Page Optimization

User behavior can be observed using
heatmaps, click
recording tools. Identify areas of friction,
high drop-off rates and optimize your
landing pages accordingly.

tracking or session

ROI analysis

Calculate your lead generation campaign's
ROl by comparing the cost of acquiring a
lead with the revenue generated from
conversions. This enables you to know
profitability and make well-informed
decisions regarding resource allocation.

Conversion Attribution

Understand the customer journey and
attribution models to determine which
touchpoints or channels contribute most to
conversions.

TOP RECOMMENDATION FOR YOI

th  Measure values for your Conversions +6.5%
Optimise the true business impact of your ad campaigns and
unlock batter performance by measuring the value of your
conversions

- - - B

g23
£aR

Q  Use Display Expansion ~0.7%

Get more conversions at a similar CPA using unspent budget with
the revamped Google Display Metwork Expansion feature

A

Recommended because some of your Search campaigns have unspent budget

that can benefr from Display Expangion

View 2 recommendations [EXSaPE
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c. Reporting and Scaling

Regular reporting and performance evaluation are essential to track progress and
communicate results. Consider the following:

1 Setup regular reporting:

' Establish a reporting schedule to monitor the performance of your
lead generation campaigns. Create customized reports that highlight
« key metrics and insights relevant to your business goals.

Key performance indicators (KPIs):

Define the KPIs that align with your objectives, such as lead volume,
conversion rates, or cost per lead. Track these KPIs consistently to
evaluate the success of your campaigns over time.

Data visualization:

Present data in visually appealing formats, such as charts, graphs, or
dashboards, to facilitate understanding. Visualizing data can help you identify
trends, patterns, and opportunities effectively.

Performance review and optimization: =&,
Regularly review campaign performance and refine your targeting, messaging, %,\/

and strategies to drive better results and generate high-quality leads. /
N

PROPERTY DIGEST | GUIDE TO GOOGLE ADS 17



—
CONCLUSION

Mastering lead generation through Google Ads is crucial in the competitive real
estate industry. Looking ahead, the industry continues to evolve with
technological advancements, demanding a new level of efficiency,

personalization, and automation.

Property Raptor stands at the forefront, offering an enterprise-level real estate

CRM platform designed for today’s tech-savvy agents.

Our platform enhances productivity, increases conversion rates, and streamlines

time-consuming tasks. Backed by IMS Digital Ventures, Property Raptor

combines proven technology, real estate expertise, and marketing insights to

address the sector's most prevalent challenges.

To experience the future of real estate CRM, book a demo or discover how we can

help you to leverage and make use of all the lead generational tools for you.

-
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